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2.€ AUTO TO CEXWPIOTO AOYOTUTTO, N KPETTA
METATPETTETAI O€ BACIKO OTITIKO OTOIXEIO,
ATTOTUTTWMEVN ME TPOTTO TTOU AVADEIKVUEI TNV ATTAAN,
OeAEAOTIKA UPN TNG MECA ATTO £va TTAIXVIOIAPIKO KAl
QUVANIKO oXNMa.

O1 HWP aTToXPWOEIC TTOU ETTIAEXONKAV dnuIoupyouv
aiobnon xaAapoTNTAC, EVW TAUTOXPOVA TTPOCBETOUV
MIa QIAKPITIKA VOTA JUCTNPIOU Kal dla@opoTroinang.
H ypauparooeipd OAOKANPWVEI TRV TAUTOTNTA,
ATTOTTVEOVTAG (WVTAVIA KAl oUYXPOVO XOPaKTHPA,
WOTE TO AOYOTUTTO VA €ival APECA AvVAYVWPEIOIUO Kal
EAKUOTIKO.



H ouvepyaaoia pag pe TIG AiXOUdITOEC €iXE WG OTOXO
TNV avaBaduion TnG TTapouadiag Toug ota social media
KOl TNV OUCIACTIKI avAdEIEn TNC YEUOTIKIC TOUG
TAUTOTNTAG. EOTIGOQNE OTO VO ATTOTUTTWOOUE OTITIKA
TN MOVOOIKN EUTTEIPIA TTOU TTPOTPEPOUV,
ouvoualovTag atToAQuUOTIKA AloONTIKN PE ¢eKABapNn
TTPOROAN TNE TTOIOTNTAC TWV TTPOIOVTWYV TOUG.
AnUIOUPYNOOAUE EVA OUVETTEC KAl AVAYVWPICINO
TTEPIEXOUEVO TTOU EVIOXUEI TNV EIKOVA TOU brand Kai TN
OuUvOEDN TOU UE TO KOIVO.



H owTtoypagion atrotéAeoe Baoiko TTUAWVA TNG
ETTIKOIVWVIAG TOUG, KABWG JEoO ATt auTrv avadeEicape
TNV TTPOCWTTIKOTNTA KAl TN pIAoco@ia Tou brand.
AoUAEWaE PE ENPAON OTN AETTTOUEPEID, TO WG KAl TN
ouvOeon, woTe KABE €IKOVA VO ATTOTUTTWVEI AUBEVTIKA
TAV TTOIOTNTA KAl TOV XAPOKTHPA TWV TTPOIOVTWYV. To
aTToTEAEOUA eV NTAV ATTAWC KAAQioBNTEC
PWTOYPAPIEC, AAAA EIKOVEG TTOU JETAPEPOUV TN
YEUCOTIKI EUTTEIPIA TTPIV AKOMN TN OOKIUACEI KAVEIC.




2.TO ETTIKEVTPO TNG OTPATNYIKNAS MOC TOTTOBETACANE
Ta highlights, opyavwvovTtag ta ye Baon Ta TTIo
ONUO®IAN stories kal TNV TTOIKIAIO TWV TTPOIOVTWV
TwVv AixoudiTowv. Anuioupynoape ¢eKABapeg
KATNYOPIiEG TTOU KaBodnyouv Tov XproTn Kal
avadEIKVUOUV TN YKANA KPETTWYV Kal BAPAWYV HE
EVTOVEG, EAKUCTIKEG EIKOVEG. TO ATTOTEAECUA
EVIOXUEI TNV aicBnon TToikIAiag kal dnuIoupyeEi
aueoca evboualaouod oTov Beartn.




